"Make an Impact! —
Why exhibitions work”
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e Why do exhibitions work?

e What makes your stand
stand out?

e Before we start....
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1,000’s of exhibitions happening every week all
around the world

Within the Meetings Industry:

AIME AUSTRALIA; EIBTM BARCELONA
BITE BEIJING; GIBTM ABU DHABI;
BTC RIMINI; CONFEX LONDON
CHA JAMAICA; ITCMA BANGKOK;
CIBTM BEIJING; ITME CHICAGO....

DMAI SHOWCASES
IMEX iIn FRANKFURT & IMEX AMERICA



 \Why would you take a stand?
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3.

Direct Marketing

*Brings clients and prospective clients to you
eEnables you to further all your marketing
goals at the same time:

eSales / Lead Generation / Client Relationship
Building / Media Relations / New Product
launches / long-term brand building
eImportant to integrate into your year-round
marketing campaign

eHarnesses all five senses....
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First Impressions Count!
Make them stop and stare.....

e Create an experience which
embraces all five senses

Height, movement, lighting
Eye-catching features
Great location

Open design — not a castle!
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o] discovered it

°l learned _It “You never have a better
o] bought it chance of getting your
o] tried it message across than at an
: Exhibition.... Suddenly, there in

o] touched it front of you is the customer
o] tasted it and at last. marketing has a
] smelled it human dimension.”
o] noted it Arnold Vink, Head of Marketing,
o] understood it Xerox Engineering Systems
o] liked it _

. 0®®
o] saw it...... o "
...at an exhibition |imex






How would you promote Italy?
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