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What we are… 
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Mission:

"ICCA is the global community for the
meetings industry, enabling its 

members to generate and maintain 
significant competitive advantage."
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What we are NOT…
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• Since 1972 ICCA Assambles 
information about Intl. Meetings

• Associations Database is formed 
by Association meetings that must 
meet the following criteria
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Association Database
Criteria

Our leads in the database must:

• have at least 50 participants
• be organised on a regular basis
• move between at least 3 countries
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ICCA Association Database

• Not corporate

• Not intergovernmental

• Not sports

• Not entertainment
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International Associations

International meetings

Corporate meetings:
•Internal
•External
•Internal/External

Association Meetings

•Governmental
•Non governmental
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Intl. meetings market :

International Associations

International Congress & 
Conventions
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The International 

Meetings Market
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Association characteristics

• Long-term business
• Rotating between different countries (no 

repeat business)
• Long lead time
• Almost every interest has an association
• By invitation from local counterpart
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The trends:
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Number of events constantly growing

• 2000 – 5.186 events
• 2001 – 5.187 events
• 2002 – 5.979 events
• 2003 – 6.198 events
• 2004 – 7.274 events
• 2005 – 7.634 events
• 2006 – 8.094 events
• 2007 – 8.586 events
• 2008 – 8.715 events
• 2009 – 8.294 events



International Congress and Convention Association www.iccaworld.com

WHERE?
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Where in Latin America?

Brazil 293
Argentina 145
Chile 74
Colombia 71
Uruguay 42
Peru 41
Ecuador 26
Panama 16

Costa Rica-Cuba 15
Puerto Rico-Venezuela 15
Guatemala 14
Paraguay 11
Bolivia-Honduras 9
Dominican Republic 7
El Salvador 6
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Our piece of the market:
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Average number of participants 
per region
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Venues used worldwide
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Venues used in the Americas
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Meetings per country
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The challenges:
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Find profitable pieces of business
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…build long-term relations…
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…be patient…
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The future:
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Is there room for improvement?
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Go ahead and make it happen!!!
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THANK YOU 

María José Alvez, CMP
Regional Director Latin America
Latino@icca.nl
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