


Understanding Sustainabillity!

| t 6s about being part of the solutidn instead

Jan Peter Bergkvist

Sustainable Business Advisor
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Sustainable Meetings
and Events

A Some of the challenges!
A Sustainability what is it really?
A The importance of a clear framework

A 2 short business cases
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No more hockey sticks...

Climate change

Chemical pollution
Not yet quantified

Ocean acidification
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Nitrogen cycle
(biogeochemical
flow boundary)

Phosphorus cycle
(biogeochemical
flow boundary)

Land system change Global freshwater use
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 World population 6.1 billion

The poorest
20% have
only 2% of
the income.
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Business specific challenges...
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The Sustainability Puzzle

Food
Waste Climate Usability
Construction Chemicals
Human rights Diversity
Green Meetings Safety and
Security Transparency
Accessibility Stakeholder
dialogue Training Measuring
Reporting Third party
certification Energy Ethics
Gender Supply chain Media
Crisis Jobs Taxes ...
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Sustainability 1T my approach

® NTo meet the needs of the present without compromising
the abi li1ty of future generatio

® Focus and act on your organisations main social and
environment al |l mpacts and nwal k

time.

® To eliminate your contribution to the systematic increases
I n the degradation of our soci e
System Conditionso of The Natur
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conditions than react on 10.000 ef
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The AFunnel o reality

Cropland

Forests

Marine Production
Climate

Pollution
Population
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Framework for Strategic Sustainable
Development (FSSD)
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the NATURAL STEP

Our sustainability principles are to:

1 ¢é eliminate our contribution to systematic increases in
concentrations of  substances from the Ear t hcoust.

2 é eliminate our contribution to systematic increases in
concentrations of  substances produced by society

3 é eliminate our contributionto  systematic physical
degradation of nature through over-harvestin g,
introduction and other forms of modification

4 é eliminate our contribution tothe systematic
undermining of p e o p | abdity to meet their needs .
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Kill the myths...

A Climate changes are just normal variations that we have always
had!

AThereds no use ritealt gndd up ringthessamechin and
goes to a landfill!

AWater is not a problem. Nature will adapt and take care of itself!

AWe need all the chemicals for hygiene reasons and the worst ones
are forbidden already!

A Plastic as a material is the best solution, when burnt it just becomes
CO2 and water!

AThe governments, EU and new technology will solve this for us
SO we can continue as we always have!
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You!

make the difference!
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THE vision

NCreating value b
place and inspiration for conscious
people I n a bette
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Scandic

Help stem thc.t:dc ofglobal warming.
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Sustainable meetings
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What’s included in

sustainable meetings at
Scandic

« You have access to an LCD projector

- All meeting rooms have whiteboards for you to write on instead of the flipchart
- All our rooms have a flipchart with Swan ecolabelled paper

- Whiteboard/flipchart pens are Swan ecolabelled

- Conference notepads and pens are ecolabelled

- There is a box for paper recycling

- There is a bin for organic waste

- We serve tap water in carafes in the meeting room rather than bottled water

{ .

- We use glasses instead of plastic cups
- We serve organic coffee and teain stoneware cups and mugs

- We do not have individually wrapped sweets, offering fruit and unpackaged sweets
instead

- We sign our meeting buffets carefully, so that allergy sufferers know what is being
served = = =
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